‘Smart speaker & audio usage: think small
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Audio streaming services 51,4
Live via site/app radio..
Live via radio platform

Owned music

Music via videoplatform
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Shares audio types South

Music via videoplatform 30,8

Audio streaming services 30,7
Live via site/app radio..
Timeshifted radio

Live via radio platform

Owned music

Podcasts

Source; CIM Audio Time survey. Target audience; 12-74 YO
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